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The

oS
Valuable
ompaﬂles

By Darren Dahl

A“r‘"“n““"é“rlca

Investors are loaded
with cash. Boomers are
looking to buy.

Forei n flrms a
9 er torﬁwest

What ogg

%o‘?
A seller’s marllilgt
for your business

A LOT OF the economic news these days seems depressing, but there is at least one
reason to remain optimistic: Its still a great time to sell your business.

Sure, the downturn in the howsing market and the resulting credit crunch are
expected to dampen the number of billion-dollar deals led by private equity firms.
But investment capital as a whole aimed at the middle market—consisting of com-
panies with less than $500 million in annual revenue—remains plentiful. Venture
capital firms alone raised about $34.7 billion in 2007, more than in 2006, according
to the National Venture Capital Association. New hedge funds raised some $31.5
hillion, according to MarketWatch. For those and other investors, the question is
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how to put all that money to work.

The answer just might be your company. To get a sense of where
the market is headed these days, Inc. has partnered, for the fifth
straight year, with Portland, Oregon-based Business Valuation Re-
sources, a leading provider of data about private company transac-
tions, The graphics, tables, and work sheet on the pages that follow
are based on 3,838 transactions completed from January 1, 2004, to
Decernber 31, 2007, in 141 industries. (You'll find even more indus-
try data at Inc.oom.) Meanwhile, we also talked to dozens of business
brokers, mergers and acquisitions experts, and valuation specialists
about opportunities for small-business owners.

Thiese experts are an optimistic bunch. One encouraging sign for

Meet the
Buyers

Sellers of businesses are more or less the same: They're
ail looking for the best price they can get. Buyers are a
litthe trickier to figure, because ditferent buyers can see

the same company in different ways. A refailer with modest
revenue and few growth prospects may be dullsville to an
angel imeston But for somecne seeking a stable business
and a steady, reliable income. that same retailer might be
perfect. I's complicated, but in general business brokers
find that buyers fall into one of four categories, based on
appetite for risk, access to financing, and lkely et strategy.
Here's how they break down,

Main Street Buyers

What they want: A business that is manageable
and easy 1o fun alone of with a spouse and one
o two employtes

Most likely acquisitions: Couner sardces; smal
rotaiors; car washas insurance brokerages; dry - -
cleaners; cafés

Revenwe range: Up to $1 milkon, with
£50,000 1o $100,000 in ownar's discratianary
moome, depanding on location

Risk tolerance: Low

Profibe: & Main Stroat buyer will focus almost
solely on present and past eamings rather

than growth potential. A seller may be asked

1o stay on as & consultant after the deal is
compdali to ensura the transition in cvwnership
goes smoothly,
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sellers, they say, is that a whole new group of buyers—international
companies—has begun kicking the tires on potential investments
here, secking to take advantage of the weak dollar and gain entry to
the vast U5, market, "The weak dollar means anything related to
exports would be attractive) says David Williams, a national leader
of advisory services for Deloitte Financial Advisory Services in New
York Ciry. Len Russek, who heads the international M&A division
at the Murphy Business & Financial Corporation in Clearwater,
Florida, expects international buyers to snatch wp suppliers of con-
struction equipment and materials,

Supply and Demand

Meanwhile, cost cutting and downsizing in corporate America
always lead to an uptick in entrepreneurship, Many of those cor-
porate refugees will become consultants or start businesses from
scratch. But others will be looking to buy into something estab-
lished. {See “Meet the Buyers,” below:) Yet although potential buy-
ers and sources of investment have remained plentiful, the num-
ber of quality businesses on the market has not, says Rose Stabler,
managing partner of Certified Business Brokers in Houston.
“There aren't enough listings out there to satisfy the hunger for
established, profitable businesses,” she says, When you combine
this shortage with all that pent-up money waiting
to be invested, what you wind up with is a
seller’s market. And that means ample
multiples and prices, particularly for
companies in hot growth sectors. The

hottest ones include:
» Techrology and software, If you make
hardware such as semiconductors,

Corporate Refugees

Most likely scquisitions: Management-consull-
ing firms; delivery and bagrstics companies;
sanvice firms in busnesses such as landecap-
ing of cleaning; advertising and pubbs mlations
firns: amall manuiacturers

Revenue range: Under $5 millon, with owner's
earnings of ol least $100,000

Rizk toberance: Low to medium

Profile: The typical corponate refugee is looking
o buid on what he or she has done working
for someona alsa and often will pay handsomely
for that opportunity, Such buyers often have
substantiol retroment income, equity in their
homes, and some savings. As a resull, they
saldom have dificulty drumming up fnancing.
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storage devices, and circuit
boards, or if you offer custom
programming services, you ¢an
expect to sell your company for
two [0 six [imes revenue,

» Energy. Petroleum products, oil
and gas drilling, and related servic-
es are hot, Even untested, largely
speculative businesses atempting
to drive the next wave of clean en-
ergy can garner big multiples.

s Antything aimed at the aging ULS.
population. Pharmaceuticals, or-
thopedics, and skilled-nursing
staffing and facilities all are increasing in popularity among inves-
tors. “While buyers may look at a company's past performance, they
are also buying for the future!’ says Ken Oppeltz, principal at VR
Business Brokers in San Diego. “That means they'll be willing to pay

“There aren't
enough listings
out there

to satisfy

the hunger for
established,
profitable
businesses,”
one broker says.

. Serial Entrepreneurs

What they want: Profitabie companias with

! good managerment in place
Most likely scquisitions: Human resources
and staffing firmes; communication and compats
er-refaled sanices; copser-sale companies;
secUily companies; muli-unl rental properies
Revenue range: Lazs than %10 milkon, with
rmsore than $100,000 in owner's income
Rigk tolarance: Medum 1o high
Profile: As business owners themsalves,
sevial buyers know what goas ino building
a successhul company and often will pay a
higher rmultiple for something they adms
a portiolio of compansas in different sectons,
_ﬂﬂmﬂmmwmh
the same industry. The key @ thal they want
‘businesses that can run on their own. :

admire-up
to Frve times camings. Many scok to assemble IS

higher multiples in markets that serve the baby boomers.”

You can expect other sectors to begin cooling off. In recent
years, for example, there have been plenty of deals for residential
construction firms and suppliers of items like cabinets and floor
coverings. But the weakening housing market will make those
companies risky propositions, says Ron Johnson, president of ABI
Business Sales & Mergers in San Ramon, California. “Those busi-
nesses might be hard to sell—it's hard to find any with profits,” he
says. On the other hand, these struggles could spark a wave of con-
solidation, especially among small and midsize companies looking
for scale, says Jeff Snell, a broker at Enlign Business Brokers in Ra-
leigh, North Carolina. "When markets get tight, business owners
look at each other and say, ‘Maybe we should join together rather
than fight,” he says.

The Boomer Effect

Just as in selling a house, selling a business requires a good sense
of timing—everyone wants to sell when the market is at its peak.
And if potential sellers need yet another reason to take the plunge,
consider this: An estimated 65 percent to 75 percent of the small
companies in the US.—some 10 million—will likely hang up a “for
sale” sign over the next five to 10 years. Why? Retiving baby boom-
ers. “While it has historically been a seller's market, we're on the
cusp of shifting into a buyer’s market,” says Stabler. "The children
of the baby boomers have moved on to other things, so with no one
to pass the business 1o, they have no choice but to
sell” The likely result? An oversupply of busi-
nesses for sale—and an end to the current
seller’s market. In other words, use the fol-
lowing pages as a guide to what you might
expect to $ell your business for today, but

maybe not tomorrow.

Financial Buyers

What they want Profiable companies that
offer hot products or servces and ane possed
to spanad rapidly

Maost lkely scquisitions: Heaith care and

Revenue range: $10 milion to $100 milion,
with eamings of more than $1 milion

Risk tolerance: Medam 1o high

i3 or angel invastors, generally soek a big et
within about frve years, That means they want

businesses that have great siaas or are already
succassful The idoa is to infusa tha business =
with capital and gat it on tha fast track. For the

right appartunity, they will pay high muliples

and in most cases ask the saller to stay on fo

help guade the transtion.
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SALE PRICE TO
EARMINGS RATIO
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The most, and the least,
valuable businesses in America

Buying a business is, in at least one respect, like buying a house—you canlearn alot

by looking at the comparables. The tables below tell you what businesses are selling for in 141 industries. For each industry, the
tables note the number of businesses sold in the survey period and the median annual revenue and sale price. The line graphs to
the right show each category’s sale price range, from low to high; the diamond in the middle marks the median sale price. That
makes it easy to compare price ranges among industries. On the tables” far right are six valuation multiples for each industry:

in each case, we've highlighted the three most relevant {four in the case of ties), given the transactions in that industry.

° ——— MAEDUAN \ALLATION MULTPLES
e poives Sale Prics Raspes low el Moo it »f.-»-.-.-s-:l nm::ur-ﬂu,t
Dot S v oy dren. LALEY0M lp (3012007 Arvual Sale - Rt w SR o N RN O I OO S .
Faverss  Prics 2 = = Wt  Gmm Biac.
COVESHIM, Tyrst ol Busingss fimter of Faresciorn goo% sowe B 3 ! = E E - galss Pt EBT  EBTOA Eamings  BWIC
AGRICULTURE, FORESTRY, AND FISHING =7 435 235 e 056 O0re 281 34T 218 Rz
Anireal Specialty Services = 143 k-] — fEd 063 143 1.3 1058 443
Landscape Counseling and Planning 13 723 35 —— 047 082 283 347 284 148
LLawn and Gardan Services @7 228 165 o 05 057 283 33X 180 T
COMSTRUCTION 180 1,406 560 + Lé1 108 474 448 2T 222
Carpentry Work ng 1,022 360 e 037 067 437 365 220 283
Caoncrate Work noy 1,977 5 ————e 28 12 405 B35 215 156
Elecirical Work g 1,100 Tia —— e 133 472 53 28 A
Flumnbing, Heafing, and Air Conditicning (2 1,084 848 ————g— 03 093 480 355 ZTd 188
Roofing, Siding, and Sheet Matal Work i) 1,428 430 —— o3 08T 1208 1161 351 207
Single-Family Housing Construction 1) 387D TS T 037 124 538 444 388 400
Special Trads Contraciors o8 1,138 5] el fpe 055 193 483 423 284 A6
Wader, Sawer, and Ltility Lines & 13676 12,400 ——— DBl 318 1186 1171 588 270
FINANGE, INSURANCE, AND REAL ESTATE (714 5074 18,400 O 1.3 200 853 6l 23 2%
Firie, Marine, and Casiialty Insurance & 2005 39625 —l—— 048 048 053 180 416 744
Insurance Agents, Brokers, and Sendce 15 bl 5 e —— 0Ee 128 3% 6B 332 084
Inviesimiend Advice 2876 25274 —— 200 207 807 6® — 1313
Mortgage Bankers and Loan Comespondints m 2007 2,048 —_——— 048 05 317 364 184 246
Pabent Ohmers and Lessors | B720 35530 —— 4567 BET 1287 1286 - 4
Fieal Estate Agerts and Mandgers (12 88 —— 064 o7 2N 1N 1% 0
Security Brokers and Dealers 46563 31,000 —— 067 067 642 5% —  1m
MANUFACTURING a2 4443 5873 L4 084 225 BT 785 313 288
Commercial Printing o 440 =5 o oAd 088 48 540 270 205
Commircial Printing, Lishography 25 647 a2 o 057 083 497 5B 284 206
Compirtir Paripheral Equipment 12 T3 TR o 145 406 63 88 271 A0S
Compater Storage Dévices 11553 Sam7 & 04d 324 ATI TM — 389
Bectrical Equipment and Supplies 7 2002 2400 & 085 400 BT 2082 388 TES
Blectromedical Equipment (7 TAX 17300 & 2M 4% 753 1350 — A75
Blectronic Connectors 11 6717 5500 o 072 257 491 M 213 i
Fabricated Metal Products (14 2407 1,362 & 066 177 AB5 63 418 2D
Fabwicated Stroctural Metal (1) 4874 2340 O B58 1.0 410 38 AM 1.3
Indusirial Machinéry 20 1,183 59 & mas 172 506 46 345 237
Instruments io Measure Electricity & 25435 25768 & 100 214 1202 &4 —  B73
In'Vitro and in Vive Diagnostic Substances & 15,300 33450 -2 213 340 GET 254 — 853
Laberatory Anatytical Instruments & 2510  BES & 070 278 63 84T 42 2
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———— N

o WALLATHDM MLULFIPLES
SN - F : = 5 3 g teemwademeicou s
Reveme  Prica g g E - E SO T e B
DAISION Tyt of Business *irtes of Tarsactons Sors  Smry Sees  Proft  EBM  EBMDA G BV
Manufacturing Industries 21| 1834 2850 @ OB0 208 T7BE B9 285 2T
Whan's and Boys' Clothing & 19606 X2MT e 0BS 2722 90 1@ 2 — 220
Millwork 7 ans  1eeE o 54 156 658 &N 182 3123
Miscellanacus Publishing 11 10713 480 — 185 25 1106 1008 379 512
Mabor Vehicl Parts and Accessories & 55858 79,084 el 0B84 230 56 655 211 419
Optical Instruments and Lenses & T4 =T o 078 215 594 540 22— 487
Orthopadic, Prosthetic, and Surgical Appliances = Ao 16914 i 207 358 1370 133 00 253
Papar Mills & 85480 BTS00 . 078 353 507 3% 204 1M
Perodicals & 1579 am0 e 147 244 1857 1680 213 294
Pharmacautical Preparations on 10110 Z2a82 e 276 424 1762 1552 2 — 564
Plastics Materials and Resing & 89000 60,000 — e 085 428 300 676 TEAT 24
Plastics Products 21 5563 5000 e 063 289 1123 & 466 23
Prinitnd Circuit Boards 1o ‘B2 16780 s 081 347 OIB TES B2 413
Process Cortrol Instruments & G014 18550 - K- 170 481 1480 126D — A5
Radio and Television Communications Equipment 1o 10,852 37,085 ——— 154 372 868 1957 — 3m
Semiconductors and Asated Devices o5 6735 4240 2 380 R2BAT 4812 B512 — 1380
Signs and Advertising Spocialties 24 a7 s -3 —_— 063 084 528 520 306 100
Spocial Industry Machinery @ 8550 10,088 »— 124 236 GB9 GAS 412 403
Sporting and Athletic Goods ) 10,242 5250 o BS7T 184 1316 4295 3520 33
Surgical and Medical Instruments 17} 954 38 S 391 656 1185 @M  — &M
Telephona and Telegraph Apparatus 11 15618 8,000 R 137 2mM 2875 1985  — 355
Wood Kitchen Cabinets na 1,087 405 A — - 04 086 4566 454 280 1M
MIMING 7 14279 23000 e 138 342 1208 72 778 iD6
il and Gas Field Sarvices 11 13278 2315 —_— 1 43 am 12 2 2nm
0l and Gas Well Drilling = 10674 280000 s 1585 237 2004 A — i3
RETAIL TRADE £1c1 451 W —a — 04 07 35 415 288 107
[Boat Dealers & 3,445 540 o ——— 027 134 404 40T 287 103
Computer and Sofbware Sores o2 822 106 RS — 03 054 473 1348 dm@ 319
Deinking Places o4 M o7 &—— 056 0B 440 430 3183 495
Dewgstores and Proprietary Slores 5 5588 2850 G 043 18 513 572 AN 4%
Eating and Drinking Places o 340 140 -3 - 040 062 291 1B 253 1M
Floor Covesing Stores 13 1,400 300 o 03 118 292 1B 179 118
Forists o3 308 106 & 045 08 18 17 18 21
Furniture Stores (13 BE2 290 & - 034 075 698 448 1M 1T
Gasoling Service Stations 1) 1,800 300 & 012 087 S 37 2T 138
(Gitt, Novvedty, and Souvenir Shops (13 3% 156 & - 050 101 381 358 2T 086
Grocery Stones -] 235 -3 02 08 600 442 3489 122
Hardweare Stores @ 766 360 & 057 13 188 542 278 100
Hoiby, Tory, and Game Shops & B 436 - 047 088 276 264 284 178
Liguor Stores o5 T4 208 & 03 175 63 865 48 250
Lumber and Other Building Materials 1 1,868 415 s 043 138 708 BS5 4 153
Merchandising Machine Operators (1% 13 90 & 0B 1M 22 410 2m 1.3
Miscellaneous Food Stores s 519 o & - 050 107 33X 644 180 GBI
Miscellaneous Home Furnishings 24 58 W5 & 035 080 270 358 271 218
Miscedianeous Retall Stores 2o 388 173 & - 043 073 292 35 28 158
Retail Bakerles 15 3 -] o 040 0556 45 503 241 13
Retail Nurseries and Garden Sipres (13 438 23 & 048 088 518 50 362 338
Sporting Goods and Bicycle Shops na 1T [ o D3 090 337 a88 285 109
Used Merchandise Stores n2 m 135 -3 038 061 341 377 257 256
Women's Clothing Stores ns g3 320 & 055 143 382 A 257 2

[ (FESART. VG (Book Wik of IMwesing CapEnl o [Tole Adaett - Totsl Litsied] « Long- Srm Laibirten: (DincreSondry Eamings « Coersing Mol « Owner's Comparmation = Honcash Charmes; EBIT = Operaing Froft:
Ll EBITIA = (peritng Proft + Monciih Chirpet: Groed Frofil = Met Sales - Cost of Goods Sokd; MYIE (Market Vakus of ivested Caseal] = Reqiiad Sellng Price Sacksles soncivmoets wikst Ind inteneid Seanieg det:
s 1l SR CONSung SrEsTIeT VLSS, BN DONGAQINT Sy Twty: e Saies = Anrusl Saies - Aptarrd ang Dscousty
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s _— MEDAN VALISATHE MULTIPLES
Sals Frice fowr | Riecian (Bt o et i B bt aitiples)
= “_ = E = - ; - i MG bkt Vsl of Inwesiiod Capita! divided by.. .
DHVESIOA Ty of it o Dor 0 s tore) m m'u E g E E E E E? Iﬁ = T R & g
SERVICES 117y B4 506 o 074 108 57 &7 L@ AN
Acoounting, Auditing, and Bookkeeping 21 448 480 —_—— 142 1% 401 TH IR TeE
Advertising Agencies & 5014 5ATH —_—— 055 188 & 904 44 227
Advertizing, Misellanedus (10 241 250 ———— DE3 157 428 43 26 142
Amusement and Recreation 15 536 295 < 057 0789 240 480 273 B58
Automative Services o5 562 0 —f— 078 088 452 478 3@ 255
Beauty Shops £ 45 110 —r— D30 050 244 308 184 188
Building Maintenance Sarvices @7 Fa ) 150 —— 0BE 07S 22 235 300 508
Business Consuiting Services ngy 13550 48 ———— 192 305 1138 1084 279 5E2
Business Services 116 e 258 = oGe 104 3JI68 543 275 A2
Car Washes 15 =2 s = 123 13 6 T 415 182
Child Dy Care Services o krx] 143 ——— 048 051 367 383 LM 106
Coin-operated Laundries and Cleaning o 127 143 —— 113 13 4% AT 1M 216
Commercial Art and Graphic Design m 2,400 47 —r— 053 067 1541 1274 241 156
Comemnertial Monphysical Resaanch & 2800 3700 e DE3 241 075 1258 227 LR
Commercial Physical Research (7 10629 38934 —— 218 823 281 118 — 58
Computer integrated Systems Design 25 9434 10,876 2 105 245 112 1563 201 590
Computer-relaled Services. 1o 98 12480 —r— 147 323 1A 1315 514 3186
Custom Computer Programming Services oo 4371 14500 = 287 483 1318 AT 143 &30
Data Processing and Preparation & 417 17887 —f— 282 ST OMmE B 24 71
Detective and Armored Car Services o 16893 1,103 m—————— 056 15 380 542 261 480
Direct Mall Advertising Services (14 . 524 363 — 057 130 561 555 Z70 &40
Disinfiecting and Pest Conbrol Services = JE2  An2 —_——— 142 170 1360 906 S0 499
Dry-cleaning Plants, Excepl Rugs oo 25 250 e sl 0 1M 972 ST A 248
Employment Agencies s 1,190 405 e D28 105 7x B4 a6 a4
Engineering Senvices m 2580 2En —p——— 0 23 770 iR A0 am
Equipment Rental and Leasing 13 534 569 —_—— 100 130 492 507 A18 456
General Automaotive Repair Shops 5 643 243 —_—— 04l 673 412 44 38T 216
Help Supiply Services oo 3513 2464 —_—— 03 4 521 4 248 AN
Home Health Care Services (11 218  10Mm —l— 040 08 465 355 23 4N
Information Retrieval Sarvices @4 1574 1476 —_———r—— 071 119 1229 T 1M B3
Management Consuting Services (s 7005 10861 R N 088 207 1037 1047 3} 518
Medical Laboratories & 12212 12500 2 DET 125 195 452 173 098
Miscellansous Personal Services. 5o, 250 113 e 05T 067 185 264 236 3188
Offices and Clinics of Dentists = 1338 T ——— 053 05 R8s B 123 18
(Offices and Clnics of Maedical Doctors (12 2,936 2375 ———— 040 o040 802 TEY 1M 283
Physical Fitness Faclities &5 195 122 B DET OB 37 3 25 224
Prepackaged Saftware (160 4f84 11978 - 206 395 1840 1587 332 A48
Repair Sarvices 27 583 425 i 065 076 481 437 2@ In
Schools and Educational Services s 3 a2 —_—— D84 100 293 345 230 148
Security Systems Services 14 2 384T e 157 23 B9 587 34 288
Skilled Nursing Care Facilites 5 1012 NMN6 S— 0F3 232 1077 1388 23 472
Testing Laboratories & 24587 1520 e e 073 1A AT 3 A A
Top and Body Repair and Paint Shops 2 550 210 e 047 O0Bf A0 508251 1.7
TRANSPORTATION, COMMURICATIONS, 358 2139 i 079 143 588 616 260 279
ELECTRIC, GAS, AND SANITARY SERVICES 184
Airports, Fiying Felds, and Services (7 5378 284 el s 058 183 1129 1073 - 412
Cabée and Cther Pay Television Services & 5039 7220 ————————— 150 408 067 988 — 42
Communications Services 11 14378 18433 i 088 253 1049 990 445 383

. L [eieai. EWG [Boce, Wikt o iveitind (il o (Roal Andets - Tolal Labifes) = Lomg- Term Lishsities: Discrefonany Eamings = Operaing Mol « Owner's Compemaion, « honcasn Charges; BT = Opensiog Probt.
e [EBITON, = Cperafing Pecil « Moncash Chasges. Groas Profi = Nt Saies - Cost of Goos Soke, NG o Vaket of ivesied [apes « Regoctad Seibng Frice irciode soncomoets wius ind rlanis-Searieg 0ot
wnciucies el egiate, Contoling agreement vl and Contigae ayments; Nl Salet = Antu Sek - Betums aod Descounty
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MEDAN VALUATION MULTIFLES

< Sl Priog: Low | iecian El ] b :ﬂm-tE
d ﬂ ::"‘ PN e e BIVIC v L of st Cart) il ey
e e TR - FRRERERRER -l
Courier Senvices, Except by Alr o 3 300 —r—— 057 085 257 252 2 —
Local Trucking Without Storage = T 413 B 05 06 503 48 3112 233
Radio and Telephone Commaunications (12 1ned 1,380 e 059 308 1.4 444 1086 Ao
Reduse Systems = 2134 840 e 087 1M T A1 AT aAam
Telephone Communications, Excepd Radso o GAE2 353 & 073 207 B08 757 150 AET
Travel Agencies & 453 1,750 ——— 083 115 &7 068 1317 63
Trucking, Excepd Local 13 2554 1800 ———— 069 143 ME2 454 448 204
WHOLESALE TRADE 212 R R — 043 127 479 5m 2m 2%
Elecirical Apparates and Bquipment 10 3445 3,580 e e 0B4 236 83 770 302 454
Electronic Parts and Equipmend @ 1462 1,248 e 058 142 G643 Q05 287 273
Groderies and Redated Products: & 1,244 508 e ——— 041 067 568 22 136 2am
Hardware = 1,717 B4 e — 044 148 BT Hi2 T4 .79
Industrial Supples @ 5000 2,700 —_— 0% 198 BOT B 411 100
IMedical and Hospital Equipment 13 1550 g7 ——— s 051 103 714 595 258 150
Motor Vehicle Supplies and New Parls @ &M 2183 e 040 182 1288 475 222 246
Nondurable Goods (/0 1,305 463 — 031 088 4310 762 384 B3
Petroleurn Products & 3547 1,151 i 030 208 7vhE 1AM B8 AW

Calculate your company’s value

Use this work sheet to get a rough estimate of what your business might fetch in today’s market. First,
find your industry in the preceding tables and note the three best valuation multiples. Enter those figures into the appropriate
boxes in the Multiple Value column below. Mext, insert the appropriate financial information in the corresponding boxes in the
middle column. {This may require some help from your accountant or CFCL) In all three cases, multiply the dollar figure by
the multiple and enter the sum in the far right column. Average the figures—and theres your number. This will be a very rough

estimate, but a useful starting point.
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